
Agence France-Presse

Taichung, Taiwan
Taiwan swung into a new baseball 
season on Sunday, with one team 
planning to place robot manne-
quins in their crowdless stands, as 
the island bucked the global trend 
for scrapping sports events dur-
ing the coronavirus. 

Despite its proximity and 
trade links with China, Taiwan 
has so far managed to keep a lid 
on the pandemic now sweeping 
the globe.

It enacted travel bans soon af-
ter the virus emerged publicly 
and rolled out comprehensive 
testing, contact tracing and quar-
antining.

Some 100 hundred days into the 
crisis it has fewer than 400 con-
fi rmed COVID-19 cases and just 
six deaths with schools, offi  ces, 
restaurants and bars largely open.

Large gatherings like religious 
festivals have been scrapped.

But on Sunday the island’s 31st 
baseball season got underway 
with Chinatrust Brothers taking 

on the Uni-President 7-Eleven 
Lions in Taichung.

The games are being played to 
empty stadiums with fans being 
told to stay away. 

But players are still traveling 
across the island for fi xtures that 
are broadcast live.

On Saturday, Rakuten Mon-
keys unveiled robotic manne-
quins and cardboard cut-outs of 
fans dressed in home colors and 
caps at their stadium in northern 
Taoyuan county. 

Some of the robots even banged 
on drums from the empty stands.

The mechanical stand ins were 
ready to cheer Rakuten against 
Chinatrust Brothers for what 
would have been the fi rst game of 
the season on Saturday, but heavy 
rain led to its cancellation.

Baseball is the most popular 
sport in Taiwan with some 240 
games scheduled for the coming 
season. 

“We are the fi rst pro-base-
ball league to start playing in the 
world during the pandemic,” the 
league said in a statement. 

“We welcome everyone to fol-
low the new 2020 season and to 
relax from their tense lives be-
cause of the outbreak.”

Unlike so many other places, 
Taiwan’s national basketball and 
soccer leagues have also continued 
to play, albeit behind closed doors.

Some fans have expressed con-
cerns about the safety of those on 
the fi eld.

“How can the players keep so-
cial distancing?   What can we do 
in the event of cluster infections?  
Please stop this farce,” read one 
post on the baseball league’s Face-
book page. 

“Why are they still holding the 
games without audiences? The 
US Major League Baseball and 
even the Olympics have been 
postponed,” read another.

Others were happy the games 
can go on even in closed stadiums.

“It’s great we have baseball 
games to watch,” read one social 
media comment.

“We can probably set a prec-
edent for professional baseball 
leagues abroad,” said another.
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Soccer’s sponsors worry they are paying for nothing

Taiwan's baseball season bucks cancellation trend
First professional league to start playing during pandemic

AFP/Steven Lee

Private event: A broadcaster (center) operates a camera during the opening match between Uni 
President Lions and Chinatrust Brothers at the Taichung International Baseball Stadium on Sunday.
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With stadiums dark, match shirts 
folded in closets and most players 
confi ned at home, soccer’s spon-
sors have lost all visibility and are 
growing restless.

European clubs are struggling to 
off er their ‘partners’ a return on 
their investments as sport grap-
ples with the coronavirus pan-
demic.

“We’re trying to do activities 
with our players for our spon-
sors, who are even more de-
manding since the lockdown. But 
it’s very complicated because of 
the health crisis,” one club mar-
keting manager told AFP.

The stars, the surest way for 

sponsors to attract an audience, 
are at home, many back in their 
native countries.

Worse, there are no games for 
them to play. Matches on TV dis-
play the brands on the team jer-
seys or around the pitch to mil-
lions of viewers.

At West Ham, one of the spon-
sors, high-risk fi nance company 
Basset & Gold, which the club 
stresses is not connected with 
owner David Gold, has just gone 
bankrupt, blaming the coronavi-
rus crisis.

Many sponsors are in sectors 
hit especially hard, such as air-
lines and hotel and restaurant 
chains.

Some sponsors are beginning 
to cancel payments.

“It’s quite obvious that hav-
ing no more events, everything 
has to be suspended, it seems so 
logical to me. It’s a case of force 
major,” Marc Vanhove, the boss 
of the Bistro Regent restaurant 
chain, which sponsors the Bor-
deaux shirt, said.

The Bordeaux-based chain sus-
pended its contract, which runs 
until 2023, he said, “until we have 
the dates for the resumption”.

French hotel group Accor, 
Paris Saint-Germain’s (PSG) 
main sponsor, left open the ques-
tion of whether it would pay the 
full amount provided for in its 
contract (about 50 million euro, 
US$54.7 million, a year), before 
saying two days later that it had 
honored its commitments.

“When you’re a sponsor, you 
want visibility,” Accor chief exec-
utive offi  cer Sebastien Bazin told 
French radio. 

“But at the same time, it’s in 
bad times that you recognize 
your friends and those who are 
there for you.”

Sponsors can say overnight 
“we’re stopping everything be-
cause we’re in an emergency situ-
ation where we have to eliminate 
all the superfl uous expenditure”, 
sports economist Jean-Pascal 
Gayant told AFP.

“In the event of a crisis, the 
fi rst budget item they cut is often 
the communications.”

With matches canceled and 
some broadcasters, notably in 
France, beginning to withhold 

CLADSMake sure nobody dies 
from hunger
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I never imagined that I would witness the same 
severe situation 55 years later. At that time, 
I was living in India, which was badly hit by 
severe twin droughts in 1965 and 1966.

My family, like millions of other families, was living 
in acute poverty. We did not have rice or money. 

As a 5-year-old, I was lucky to have some kind of 
food daily but not rice every day. My mother used to 
cook rice and chicken only during festivals. Mostly, we 
used to eat corn, cassava and other available non-rice 
items daily. Many times in a month, my parents had to 
starve themselves. 

Eating rice was a luxury. Thanks to the food aid 
from the United States, every day we used to get 
cornmeal and wheat bread at school.

Can you imagine? In those days, every school in 
villages and towns used to have kitchens to cook food, 
which came from the US.  

Now we are facing a different situation due to the 
COVID-19 pandemic. We do not have a drought and 
we can produce enough food for everybody. But the 
situation is going to be very similar in the coming 
weeks as millions of people will not have money to 
buy food soon.

But due to lockdowns, closure of offi ces, shops, 
factories malls, cafes, restaurants, cancelation 
of fl ights, trains and buses, physical distancing 
and staying at home, millions of people across 
Indonesia have been badly affected. Thousands 
of people have lost their jobs and incomes. Most 
of them did not receive compensation from the 
government or the companies they worked for 
during this crisis.

“I used to work as a massage therapist in West 
Jakarta. I do not have a monthly salary. I get 
commission from the fee paid by each customer. 
For the last 16 days, I have not had an income as my 
workplace has been closed,” Jameela, not her real 
name, told The Jakarta Post on Thursday. 

“I have two kids and live in a rented house 
in Tangerang, Neither did my employer nor the 
government give me any money. How can I survive 
without an income”?

But this is not the fi rst time Jameela has faced 
fi nancial diffi culties. 

“I used to work in a factory in Tangerang. Because 
of the 1997 Asian fi nancial crisis, the factory was 
closed and I lost my job. I was forced to become a 
massage therapist. Now I’ve lost this too. I don’t know 
what to do,” she says.

Adding fuel to the fi re,  the daily income of 
Jameela’s husband Suprianto, who is a ride-hailing app 
motorcycle taxi driver, has decreased drastically after 
Jakarta imposed severe restrictions on the movement of 
people and gatherings last week.

“Frankly speaking, I sold my gold chain last week 
to pay rent and buy food. If this continues further, what 
should I sell to eat next week?”

There are numerous stories like Jameela’s in Jakarta.
“Every day, I sell cold drinks at Slipi crossroads in 

West Jakarta. Since not many people are on road due to 
COVID-19, I’ve lost more than 70 percent of my daily 

income. I cannot survive with that income,”  M. Rizki 
told the Post.

He said he will go back to his hometown 
Bandarlampung, Lampung, next week.

Taxi drivers are also desperately looking for 
passengers, sometimes waiting fi ve to six  hours to get 
a passenger. 

Starting next week, many people who work in the 
informal sector will not have an income. The problem 
of hunger will begin.

Before the COVID-19 pandemic, there were some 
24 million poor people in the country, or 9.22 percent 
of the country’s 270 million people, according to 
Statistics Indonesia (BPS). 

In Indonesia, around 125 million people are 
categorized as living below the middle-income 
bracket, while there is an estimated 120 million people 
considered middle-income. Around 56 percent of the 
people live in urban areas.

Unfortunately, because of COVID-19 and its impact, 
the number of poor people may double this year if the 
health crisis continues until the end of the year. 

Now people are worried about survival from both 
COVID-19 and hunger.

There is a potential danger that more people will die 
from hunger than COVID-19. So it is very important 
to remember the precious words of great humanist 
Mother Theresa. 

“When a poor person dies of hunger, it has not 
happened because God did not take care of him or her. 
It has happened because neither you nor I wanted to 
give that person what he or she needed,” she said. 

So it is everybody’s duty to make sure that no 
Indonesian dies of hunger. 

Given the daily rapid increases in number of 
infections and number fatalities in Indonesia, there is 
an urgent need to put aside our differences and gather 
our energy to wage a fi erce collective war against 
COVID-19.

A s per government data on Monday, Indonesia now 
has 4,557 COVID-19 infections and 399 people have 
lost their lives.

Our war should be on two fronts: one is against 
COVID-19 and the other is food security.

By ensuring free or subsidized food supplies, we 
can save millions of lives. For this, the government 
needs support from all walks of life, including from 
our conglomerates.    
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No work: Ride-hailing motorcycle taxi drivers 
wait for passengers on Jl. Dharmawangsa 6, South 
Jakarta, recently. Due to the COVID-19 pandemic, 
many informal workers have lost their jobs and 
incomes. Many of them are fi nding it hard to aff ord 
basic necessities. 
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payments, club fi nances are al-
ready strained.

“Sponsorship is particular-
ly important for Europe’s big-
gest clubs,” said Deloitte, the 
accountancy and services fi rm, 
in the 2020 edition of its “Foot-
ball Money League” which ranks 
clubs by income.

It said the primary source 
of revenue for its top fi ve clubs 
(Barcelona, Real Madrid, Man-
chester United, Bayern Munich 
and PSG) is commercial and av-
erages 49 percent of total rev-
enue — although that number is 
infl ated by PSG, which reports 57 
percent of revenue from spon-
sorship.

Lower down the Deloitte ta-
ble, the proportions change.  For 
the clubs placed 16 to 20 (Roma, 
Lyon, West Ham, Everton and 
Napoli), 65 percent of revenue 
comes from broadcasting.

One market expert, who did 
not wish to be named, said that 
the risks of deserting can out-
weigh the fi nancial costs, espe-
cially for companies “who are do-

ing well” in sectors that are seen 
to be less aff ected, such as tech-
nology or the food industry.

“You can go to them and say: 
‘You can play the white knight 
by investing in sport in these dif-
fi cult times’,” the market expert 
said. 

The value of being seen to re-
main loyal is refl ected in the at-
titude of the Iberdrola Group, 
the main sponsor of the Spanish 
women’s fi rst division.

“It is now, in this dramatic 
situation, that the support of 
sponsors is needed more than 
ever. You don’t pull out at times 
like these,” a spokesman for the 
Spanish electricity supply group 
told AFP.

Even so, players in the sector 
estimate a 60 to 70 percent drop 
in investment and the prospect 
of several lean years.

“There is of course a risk that 
some companies that wanted to 
invest will no longer do so, but 
will do so later,” said Bruno Bian-
zina, director of the Sport Mar-
ket agency, a French company.


